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Fig. 1 Structure of Means-end chain
( :Consumer behavior and marketing strategy. J. Paul Peter, 2000, )
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Fig. 2 Map for the knowledge of tourism production in Xingwen Karst Cave Geo-park
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ON THE APPLICATION OF MEANS-END CHAIN IN
EXPLOITATION OF KARST TOUR PRODUCTION
—A Case Study to Xingwen Karst Cave Geo-Park

XU Sheng-lan

(Tourism Management Department of Chengdu University of Technology, Chengdu, Sichuan 610059 ,China)

Abstract; Karst tour is a popular traditional tourism item. It is very difficult to exploit the new kind of karst
tour, because the karst tour production is of great generality and replaceable feature, but of little
individuality. So, taking Xingwen Karst Cave Geo-park as an example, the author puts forward some
suggestions about “tourist-directed” exploitation for karst tour production on the basis of breaking the
traditional style of resource-directed exploitation for tour production by using the theory of Means-end chain
in consumer behavior, and on analyzing the relationship between tourist and tour production from the view of
tourism consumer.
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