F2o% F1H
201043 A

+* B
CARSOLOGICA SINICA

£ ® Vol.29 No.1

Mar. 2010

HEHES.1001—4810(2010)01 — 0087 —06

#/ﬁ%xiﬁﬁlﬁgi‘mljﬁ%,m =

AR ES gy
AN L

LN I |
(HFXFALABEEAE L 2% HF 210099

B B AREETASEERAETHENEYLRREARAN . ALET
ARFERBER B EERARPRETERFBABENA TR EHEURE
EXFEEAR P ERATHERLEARLN.: BERAA LR EBRBETH
Rt RE2R cUBEAFABRBTZARERR . NEFHBREGRBET
FHZRFATARESHEBYNRPARERY W XALEEHHBE
HEERAHURE LA ERBAGRE, ALLERFEAM WRTRHNX
MOk #EAEYLEZEANBRLER TRGNEANARBEEZRE A

KUY RETEFLEREE,

XKBEFEELRFERVHEE
XEKIRIRE A

PEN%S K01

0 5]

any

$ 5 B W (Calligraphic Landscape) 72 B Mt
BEGEREHETEHERNEKRRIATE XN R
B SR SNT R A5 5k 7 R 7 B BR800, R
PBEREEIRMRE G R ETH BRH —F L8
HESCWES, R—FHHEE 44D, FEHERESP
EEREARNAR BREHEEA XU EZEE.X
M ERE ERFEHE  CREREEHLTE, U
BTt Rk A A BRE R S R,

EAEETFEREEHHEGEW , EERGZ T
B9 %) F 3 2 B L R B e LB A ST BT R A,
EMNAIE—HERNI LY, EEEH R —FK
HRE. BERE—P2E KA KX, EARFE AT, 0
A R L, HHESK, W AERREKRS LK
B B EEE T AR SCE TR 1656 &2
ZW ERFZAZRERSHAIANELBHERNL
BEHEENGKAENEE UBELFR TR, KB

E4ME . EHEEARE RS FEIF E (40871072/D010202)

& 51 SR B R RS B &, A BT R
WHEENEFEXNNEESH TR, EHER
AL ERFUEBELR FREAE, REEHE
wZit. BRREXNBERMNHREEEETF
HhA3 gk R CF HOBE M P R A HUIE A B R
IR 7L ot 7 IR B R S vk KA B R B B AT,
i1 A AL AR AT+ 23R Z A CUEREE
L 3% X S ], 5 5 I 2 3 3 0k R WL 3 B 0 R A 1
E, A TRITEEG AP ERNABRNERTY
AR B R , U s — 4 R TR R A9 37 W B iR
wwEe.

1 BRLUEEGNLNE

BRUETHERTARLIER, A ELERE R
REAXYRPAL, RENFEREZ 201 .2
BEARDE HEERLABRNETHRIZ—. AR
FRHEEREET.EEEEKBE, ZRRDA

F—EHRN. FLQ98T—), X . HHEKEE L FESREERASE L W HF R E, E-mail :kelidellyway@163. com,
BIREHE 3KHE1960—), B S HRXERGARF . BLRES s RHE.

WA H 85 :2009~12—07



88 HEER

2010 4

— NAFEEE, URXHE, RES I LB
KEREBRA HE . ZH.BUALEZAREFE, 7
B EREKAT AN EREHB. FEMER
BH, RUBER T &R W RS 3§68, B
Tl AMRIE S SRR EREBELRERE
SMRERIBEBEFASUAKRBE HSAFET
FM ALY BB AR T ® E E RS .
HHRBY LRKAZBEETHRM, LIENRE
BASE, FHEFRRORIINNF L. HEER
BaRd, NEEBRATHERNER, TTBY
MERIWKFFHEBMEL . ERBEAFRLAS, 7
AP EFURBMAZGIRARE S THYKHLE.
WH B RWKRR—FRE /R R IR
EHMMEERAZNRE—FESRN. RN HE
B BRIEIE S . Bl AT 4 R, T AR % SR A %
HPEZR ST R NE, ERRNEEN
L7k & 17 B SEBUR BT R 57 L34 F0R L B O R R
R, LR, B AR REXARBRER L
RERERSBE B 5B FRANEFRR.

2 HREBERHMRFE

MREEETRHEREREI, T2009 47 AF%EH
TR L UE R E ST RETEXMERE,
R B 680 173, L 664 1, B UL R 97. 6% , HEBR 1 &
ARERELHRBMERE, RAFEREREAS
it 644 3 B FHEZE 94. 7% X FB M E R AL S
B K SPSS #HAT AT .

3 HRER

3.1 BAEMREA O THEEERIRBE

FHRMI644 REEERZ F, ERRLI15~24 FAH
M25~34 3 5%, % 5 FHIAEM 25.57% : BB K
FRUKE AR KGS. 5%) ;B UEERS,
HRAL W SCHBEAR AR, %4 30. 1% 22. 0% ;4K
AT, AERRIEEE R, 2E 5 HRAENRYK
i, B I A F U 500 ST 26. 7%, 74. T%HY
BEEGEEIHE, HRREKKEAETF,80.5%
MM ERIIREF,19. U E N EN.
3.2 BEMNBESUBRBAMA

BHEASIHEM T, ERBENERZILTR Bk
RO R R & B Y, BT A 8 4 E R
THEMES 0. B, “BERAEHERMEET
RH 5 R VAN 4 (L R = (P 1E = 4. 02, FRUEIR
#£=0.825), A B EERAEFEHERUHERT
BEXMXANBMABR ARG TS BE=
3. 97, FRHEMRZE =0. 806) . XK B WL IR HY
[ B, BIRB Bk R A BT s SO (B, FRal o T
FERWEE T AR, BROBR X THERUNE
7 T JR B R B 5 AL AU .

Xt e 2 R 5 s ORI Y & R R AT B F 4
. FAERSBERRAEF,. & £BREXIEHE
ERELAANMAEFED. SRS T“EHEXL”.
“BRAESRE CER S SR CHinE. 4 MAE
FoREENBERNSEMMA EFRKYER (K
F0.50),

£1 PERUBNBEROEZEREF S5

Tab.1 Factor analysis with varimax rotation for images of calligraphic landscape in Diecaishan
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Tab. 2 Independent sample T test and mean value analysis of perceptual image to

calligraphic landscape in Diecaishan by tourists with different demgraphics
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Tab.3 ANOVA of image perceptions among tourists with different times of visit
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Tab. 4 Factor analysis of tourists’ motivations

with different motivations
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Tab.5 ANOVA of image perceptions among tourists
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Tab.6 Image comparison between different motivation

groups by Post hoc analysis (Turkey test)
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Analysis on the factors effecting tourists’ perceptual
image to calligraphic landscape scenic
— A case study in Diecaishan, Guilin

KE Li, ZHANG Jie, LI Qian
(Department of Land Resource and Tourism Sciences, Nanjing University, Nanjing, Jiangsu 210093, China)

Abstract; Diecaishan, a scenic concentrated with inscriptions on precipices in Guilin, is chosen as the
example in this case study. The tourist’s perception to calligraphic landscape is extracted through influence
factor analysis and the differences in perceptual image are researched in light of demographics of the tourists.
It is found that the tourist gender has obvious difference in perception to factor “practice and interest”,
female is more liable to be infected and has stronger perception to practicing interest than male; the
perception to factor “association and brain development” is remarkably effected by the educational level
received, good-educated tourist has higher perception to the calligraphic landscape appreciation. Perception
differences of different-motivated tourists to calligraphic landscape in Diecaishan are contrasted by means of
one-way analysis of variance. It is proved that there are obvious differences in perception to factor “practice
and interest” and factor “geographic mark” in different-motivated tourists.

Key words : calligraphic landscape; perceptual image; effect factor



